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RESUME

ABC XYZ

Abc XYZ132@gmail. com


About Me
Results-driven sales professional with [3] years of experience in building relationships and driving revenue growth. Expertise in prospecting, lead generation, and negotiating deals across Infotech Company. Proven track record of exceeding sales targets and delivering exceptional customer service. Highly motivated, with strong communication skills and the ability to adapt to customer needs. Passionate about creating solutions that meet client objectives while contributing to business success. Eager to bring my skill in sales.

Carrer Objective
1. To leverage my [3] years of experience in sales to drive business growth and exceed revenue targets.
2. To build and maintain strong client relationships, ensuring high levels of customer satisfaction and repeat business.

3. To utilize strong negotiation and communication skills to close deals and expand market share.

4. To contribute to a results-oriented sales team, collaborating with colleagues to achieve company goals.

5. To apply my expertise in lead generation and prospecting to identify new business opportunities and maximize sales potential.

6. To continually develop professionally and stay updated on industry trends and best practices in sales.


Education

· Masters, Business Administration - Graduated, May 2014 Symbiosis Institute of Management Studies - Marks 69%

· B.COM - Graduated, July 2008 - Deccan College of Engineering & Technology- Marks 64%

· 10+2 – Army School- Marks 71%


   Professional Experience
  Led a team of 5 in the Marketing Department to develop and execute a comprehensive digital marketing campaign, resulting in a 30% increase in website traffic and a 20% rise in conversions within 6 months.
  Coordinated cross-departmental efforts with Sales and Product Development to align marketing strategies with product launches, boosting product visibility and customer engagement by 25%.

  Managed the marketing budget, optimizing spend across various channels (social media, email, PPC), leading to a 15% reduction in cost-per-acquisition while maintaining lead quality.

  Conducted market research and competitive analysis to inform the marketing strategy, identifying key customer insights that contributed to the successful rebranding initiative.

  Spearheaded the implementation of a new CRM tool for the Marketing Department, improving lead tracking and follow-up processes, increasing conversion rates by 10%.
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