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Module 3 - Social Media

Social Media

o CBSE Social media refers to digital platforms and - *E% .
= applications that enable users to create, mTEEAESPﬁﬁtf‘Tﬁ { LI
share, and interact with content and with mihissix TRENDING V73 NET WoR
I:I one another online. SOC'AL MEL&
7 |CSE These platforms, such as Facebook, PR FoRUM mgcﬁirﬁri:
L= Instagram, X (formerly Twitter), TikTok, and =SEoT ? IS
_ YouTube, allow individuals to connect with -

friends, family, and broader communities by posting updates, sharing photos and
videos, commenting on others’ content, and following news and trends in real
time.

Pros and Cons of social media:
— Banking &
nsurance

Pros of Social Media

LI EL AN « Communication and Connectivity:
s Social media makes it easy to stay in touch with friends, family, and colleagues

across the globe. It bridges distances and fosters real-time communication.
¢ Information and Awareness:
m Stgte ,G°Vt- It provides quick access to news, trends, and educational content. Users can stay

AL informed about global events and learn new things on‘a daily basis.
e Opportunities for Businesses and Creators:
Businesses can market their products, engage with customers, and build brand
loyalty. Creators and influencers can reach large audiences and even earn a
living.
e Support and Community Building:

MBA Social media helps people find communities based on shared interests or
T experiences, offering support and reducing feelings of isolation.
* Freedom of Expression:
It offers a platform for individuals to voice opinions, raise awareness, and
advocate for social change.

Il

LAW

°  Entrance

)

-

Railways & Metro
=°_  Services

I:I| |
L___|
B

.Many more

abhyasonline.in

Corporate Office : ABHYAS ACADEMY, Near Govt. PG College, Ambala Cantt., Haryana (India)
www.abhyasonline.in @ (+91)94165-41198, 81689-25411

@ abhyasonline.info@gmail.com Follow Us: f y » E




KG-10 (School and Olympiads)
Entrance Exams (Navodaya, Sainik School etc.)

Bank, SSC, Railways & Other Govt. Exams

Course Social Media

& e e e e e e e e e e - ————— =

LCERUE s of Social Media:

e Mental Health Impact:

Excessive use can lead to anxiety, depression, and low self-esteem.

e Privacy and Security Risks:

Personal information shared online can be misused or lead to identity theft. Data
privacy is a growing concern with many platforms.

e Misinformation and Fake News:

False information spreads rapidly on social media, potentially influencing public
opinion and causing harm.

¢ Addiction and Time Wastage:

Social media can be addictive, leading to reduced productivity and time taken
away from real-life relationships and responsibilities.

¢ Online Harassment:

Trolls, cyberbullying, and hate speech are common issues, making platforms

LIRS unsafe or uncomfortable for some users.
nsurance

Di
o
7

Popular Social Media Platforms:

Central Govt.
ervice e Facebook - A platform for connecting with friends, sharing posts, photos, and

videos, and joining interest-based groups.
e Instagram - Focuses on visual content such as photos, stories, and short videos
m State Govt. (Reels), popular among younger audiences and influencers.
Services PO (formerly Twitter) - Known for short, real-time posts (“tweets"), often used
for news, opinions, and discussions.
¢ TikTok - A short-form video platform where users create and share
_ LAW entertaining or informative clips, widely used by Gen Z.
~_Entrance * YouTube - A video-sharing platform where users upload and view videos on
virtually any topic.
e LinkedIn - A professional networking platform used for job searching, business
EmrBuﬁce connections, and sharing industry-related content.
¢ Snapchat - A messaging app focused on temporary photos and videos, popular
for its filters and private sharing features.
Rai ¢ Pinterest - A visual discovery and bookmarking platform used to find
ailways & Metro
= Services inspiration for fashion, home decor, recipes, and more.
¢ Reddit - A community-driven site with topic-based forums (subreddits) for
~Mmany moreg discussion, advice, and content sharing.
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e WhatsApp - A messaging platform owned by Meta that supports text, voice,
and video communication, often used for private chats and group
communication.

Each platform has its own purpose, audience, and features, making them useful
for different needs and preferences

CBSE

I:

1. Facebook
Purpose: Connecting with friends, sharing
updates, joining groups, and following pages.
Key Features:
* News Feed: Where you see posts from friends
and pages you follow.
e Groups: Community spaces around shared interests.
e Messenger: Built-in messaging app.
s T © Marketplace: Buy and sell items locally.
nsurance e Events: Create and join public or private events.
e Target Audience: Broad age range, popular with adults aged 25-55+.

(ST 2. Instagram

ervice Purpose: Sharing photos and videos, visual storytelling, personal branding.
Key Features:
e Posts, Stories, Reels (short videos), and Live videos.
m NETERCDIN o Direct Messages for private chats.

Services . .
e Explore Page for discovering new content.

e Shopping features for businesses and influencers.
e Target Audience: Teens and young adults (18-34),
creatives, influencers.
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3. X (formerly Twitter)
MBA Purpose: Real-time updates, news, opinions, and public conversations.

NPT Key Features:

e Tweets: Short posts (up to 280 characters).

e Threads: Connected tweets to tell longer stories.

CTTITEN'TT) © Retweets, Likes, and Replies for engagement.
= Services e Hashtags for trending topics.
e Target Audience: Journalists, politicians,
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4, TikTok
Purpose: Creating and watching short, engaging
videos, often set to music or sound effects.

CBSE

Key Features:

e For You Page: Personalized feed of trending videos.
¢ Duets and Stitches: Collaborative video features.

e Filters and effects.

e Live streaming.

e Target Audience: Mainly Gen Z (under 25), but growing with all age groups.

I

5. YouTube
Purpose: Watching and uploading long-form videos, educational content,
s T entertainment, tutorials.

[HTLIITI o Key Features: N
_ e Channels: User-created content hubs. a-»
e Shorts: Short videos (YouTube's answer to TikTok). -

LI ET AN o Subscriptions, likes, and comments.
sre ® Monetization options (ads, memberships, Super Chat).

e Target Audience: Extremely broad; used by all age groups for learning and

entertainment.

I

i State Govt.

LN 6. Linkedin

Purpose: Professional networking, job searching, business content sharing.
e Key Features:

f,‘_- Enl.tﬁu‘:ce e Profiles like digital resumes.

e Job postings and applications.

e Articles and professional updates.

e Networking with colleagues and industry leaders.

LA » Target Audience: Professionals, students,

recruiters, businesses.

_ Railvays & Metrolrg Snapchat
= Services Purpose: Sending short-lived photos/videos (Snaps), real-time communication,
sharing life moments.
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Key Features:

¢ Snaps and Stories (disappear after 24 hours).

e Filters, lenses, and AR effects.

e Chat and video calls.

¢ Snap Map to see friends' locations (optional).

e Target Audience: Primarily teens and young adults (13-
24).

CBSE
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8. Pinterest

Purpose: Visual discovery for planning and inspiration (recipes, decor, fashion,

DIY).

Key Features:

¢ Pins: Save ideas or products.

e Boards: Organize Pins by topic.

¢ Shopping integration.

a1 VR » Target Audience: Creative users, planners, shoppers
WL (popular with women aged 18-45).

9. WhatsApp

NN Purpose: Private messaging, voice; and video calling.
gy Key Features:

e End-to-end encrypted messaging.

e Group chats and broadcast lists.

e Status updates (like Stories).

¢ Business accounts for customer support.

e Target Audience: All age groups; widely used globally

for personal and business communication.
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