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Optimizing with Google Algorithm 
 
What is Google’s Algorithm? 
Google’s algorithm is basically a set of rules Google uses to decide which websites 
should show up first when someone searches for something. 
Think of it like a teacher grading homework — Google checks many things (speed, 
content, security, links) and then ranks your website based on quality and 
relevance. 
 
How to Optimize for Google’s Algorithm: 
Here are the main things Google looks at and how you can improve them: 
1. Make Your Website Fast 
Google likes fast websites because users hate slow ones. 
How to do it: 
• Compress images 
• Use async or defer for scripts – like in JavaScript 
• Reduce unnecessary code 
• Use a fast hosting provider 
 
2. Make Your Website Secure (HTTPS) 
Google prefers safe sites. 
How to do it: 
• Install an SSL certificate 
• Make sure your site shows https:// not http:// 
 
3. Create High-Quality Content 
Google ranks helpful, relevant content higher. 
How to do it: 
• Write content that answers user questions 
• Use simple language 
• Add updated information regularly 
 
4. Make Your Site Easy for Google to Crawl 
Google needs to understand your pages. 
How to do it: 
• Add a sitemap.xml 
• Have a clean robots.txt 
• Use proper headings (H1, H2, H3) 
 
5. Make Your Website Mobile-Friendly 
More people search on phones. 
How to do it: 
• Use responsive design 
• Avoid tiny text or buttons 



 

 

2

2 of 4 

 
Optimizing with Google Algorithm 

 

 

• Test with Google’s Mobile-Friendly Test 
 
6. Build Trust (Links) 
Google trusts sites recommended by others. 
How to do it: 
• Get backlinks from good websites 
• Avoid spam or paid links 
 

Real-life case of Amazon 

 

1. Website Speed – Amazon Loads Extremely Fast 
What Amazon does: 
Amazon compresses product images, uses CDNs, lazy loading, and optimized 
scripts. 
Real-life effect: 
When you search for “buy laptop online”, Amazon pages load in under 2 seconds. 
Because people don’t leave the page, Google sees good user experience → ranks 
Amazon higher. 
 
2. Mobile-Friendly Design 
What Amazon does: 
Their mobile site and app are extremely easy to use: 
• Large buttons 
• Easy scrolling 
• Clean layout 
• Fast loading on mobile 
Real-life effect: 
Most Amazon shoppers buy through mobile. 
Google sees Amazon gives good mobile experience → boosts rankings for product 
searches. 
 
3. Helpful, Relevant Content (Product Details) 
What Amazon does: 
Every product page includes: 
• Clear titles 
• Detailed descriptions 
• High-quality images 
• Customer reviews 
• FAQs 
Real-life effect: 
If someone searches “best wireless mouse”, Amazon’s product pages contain 
detailed, helpful info → Google prefers showing these pages because they answer 
user questions. 
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4. Secure Website (HTTPS Everywhere) 
What Amazon does: 
All Amazon pages use HTTPS with strong SSL encryption. 
Real-life effect: 
Since people buy products with credit cards, security is essential. 
Google automatically boosts secure sites → Amazon passes this easily. 
 
5. Clear Website Structure (Crawlability) 
What Amazon does: 
Amazon has: 
• Clean URLs: /laptops/asus-xyz 
• A huge but organized sitemap 
• Proper use of categories and filters 
• Robots.txt to control crawler access 
Real-life effect: 
Google can easily crawl millions of Amazon pages, index product categories, and 
rank them quickly. 
 
6. Backlinks (High Trust & Authority) 
What Amazon does: 
Amazon has backlinks from: 
• News websites 
• Blogs – In the Blog Post Title: “Top 5 Budget Headphones in 2025” – You will fing 
Amazon website or app . 
• Review sites 
• Tech websites 
• Government and educational pages 
Real-life effect: 
When websites link to Amazon’s product pages, Google sees Amazon as a trusted 
source → higher rankings. 
 
7. Strong User Signals (People Stay Longer) 
What Amazon does: 
People often: 
• Browse multiple products 
• Read reviews 
• Compare prices 
• Add items to cart 
Real-life effect: 
Users stay on Amazon for a long time. 
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Assignment 
 
Ques 1: What does Google’s algorithm mainly do? 
A. It designs websites automatically 
B. It decides which websites appear first in search results 
C. It creates backlinks for websites 
D. It manages website hosting 
 
Ques 2: Which of the following helps improve website speed for SEO? 
A. Using long paragraphs 
B. Adding more ads 
C. Compressing images and using async/defer scripts 
D. Removing HTTPS 
 
Ques 3: Why does Amazon rank higher for many product-related keywords? 
A. Amazon does not allow users to write reviews 
B. Amazon blocks Google from crawling its pages 
C. Amazon is slow but has many ads 
D. Amazon provides fast loading, secure pages, detailed content, and good user 
experience 
 
Ques 4: What is one main reason backlinks improve SEO ranking? 
A. They reduce mobile page size 
B. They signal trust and authority to Google 
C. They remove the need for a sitemap 
D. They speed up the checkout process 
 
 


